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01.Why building an
impactful listing is important

Strengthen your online
presence and deliver 

compelling content that 
speaks to your current 

customers and connects 
with prospective visitors 

Share highlights of your 
products or experiences

to extend your reach
and exposure to a
broader audience

1 2

Get your products 
noticed by keeping 

your content accurate 
and updated

Attract more customers
to your business with a

well-crafted listing including 
photos that can best represent 

your establishment

3 4
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02.

A brief overview of your listing
to capture visitors' attention

A detailed description of your
listing to provide visitors 
with information on what they 
will be able to experience

Information such as costs,
activities, location details and
contact details

Photos must have a minimum 
image resolution of 1000 x 667 

than 20MB. Images should also 
be in landscape orientation and 
follow a ratio of 4:3.

Before you start uploading content on TIH, please ensure you have:
2.1 Step-by-Step Guide on Contributing Content

How to
Contribute Content on TIH

Step 1: 
Select a category based on the type of content you would like to contribute
and click ‘Start Here’
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Step 2: 

*) are MANDATORY. 
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Step 3: 

Overview: This appears as 
a caption on the 'Product & 
Experience Listings' page,

your business brief

Select Tags: Relevant tags Select a Type: A sub-category 
allows users to easily search 
for your listing on TIH

Description: This appears as 
a description on apps and 

Mobile App, Trip.com), so 
emphasise the unique features 
of your product or experience
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Fill in the Basic Information section

Upload relevant media to your listing

Step 4: 

Step 5: 

You can upload up to a maximum of 10 images per listing.

Photos should be of 
landscape orientation and 
follow a ratio of 4:3

Photos must have a 
minimum image resolution Photos will automatically 

be uploaded in the page

This section provides details of your establishment, allowing other tourism businesses and visitors to 
locate and connect with you easily.
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Step 6: 
Add any other relevant information

Accommodation

Food & Beverages

*Note: This section varies according to the content category. You are encouraged to upload 
additional information relevant to your listing as it provides visitors with more information to 
allow them to better plan their trip.

Example 1

Example 2
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Publish your listing

Step 7: 

It is important to ensure that your content is accurate, as your product & experience listing is listed on 
external websites. As such, please go through your listing to ensure that there are no errors.

VenuesExample 3
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3.2.1 Opening Hours

*This information only applies to the following categories:

*Note that opening hours should be in 24hr-clock

Step 1: 

Step 2: 

Step 3: 

Step 4: 

Toggle to the right to indicate days that your business is open 

Add opening and closing time

Click (+) to add periods of opening within a day

Add any description if needed

will affect travel software services. For example, the 
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https://tih.stb.gov.sg/content/tih/en/travel-software-services.html


Example

Example

Listing a business that opens 24hrs daily, including public holidays

Listing a business that opens from Tuesday to Saturday, with different 
operating hours each day

•Toggle 'Daily' and 'Public Holiday'
•

•
•
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Use the ‘Multiple Events’ Tab if there is a main event with sub-events

as they are helpful for visitors

3.2.2 Events

*This information only applies to the following category:
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Example Adding an event with multiple sub-events

Step 2: 

Step 1: 
Fill in the main event under the ‘Main Event’ section 

Add the sub-events under ‘Event Detail 1’
•
•
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3.3.1 Contributing content in other languages
•

Japanese and Korean allows you to reach out to more visitors in these countries.
•
•You can also go to 'Manage Content' and select 'Add Language' to add another language to an 

existing listing.
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Venues

3.3.2 Contributing content in other categories

You do not have to limit your listings to just one content category. You can create 
listings in related content categories to improve your business’s searchability on TIH.

Do your premises double-up as a rental space for others? List your 
meeting rooms, halls and exhibition spaces as venues on TIH.

Walking Trails

Leverage other points of interest and show visitors how they can 
spend a day in Singapore by curating a walking trail.

Example: A hotel can list its meeting rooms and ballrooms as venues under 

Example: 
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1.1.1 Craft an impactful description

01.How to write content
that will get you noticed

Writing a great description is key in creating an effective listing. Its purpose is to provide travellers with 
the necessary information about your business or experience, and show them why they should visit your 
product or experience.
A well-crafted description, paired with great photos, can help your business attract more customers.
These descriptions should be engaging and informative to get potential consumers excited about 
experiencing your product with the ultimate goal of securing bookings.

1.1 How to write an impactful description

As the listings on TIH are used mainly on digital channels, these tips are applicable to
online listings.

Know your audience

List unique features

• Who is your target audience? Knowing your audience is crucial as it affects the 
information on your listing and style of writing.

• Before writing your description, make a list of features that help you stand out.

Example: Highlight family-friendly features to target families. Focus on 
convenience and seamless travel to target business travellers.

Example: Do you serve food made from local ingredients? Does your property 
have a great view? Do you offer free tours?
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•Customers browse through thousands of tourism products on websites and apps. 
You need to give them a reason to choose you. 

you can provide with these features.

Turn features into benefits

Example 2:
Feature: TIH Bar* is an award-winning bar

the world at TIH Bar — 

Example 1:
Feature: TIH Museum* has free tours for visitors

 

Prioritise the information

Example: 
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• Format your content to make it scannable and readable so that customers will not 
skip over your listing.

Be concise

•Even if nothing has changed, you are encouraged to refresh your content like editing 
the description to better engage customers based on customer response over the 
past six months.

Example: 
and changes to operating hours.

Update your listing regularly

Example 2:
Keep paragraphs short

Example 1:
Keep sentences short
Limit to a maximum of 10 words per sentence. Every sentence should 
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appear on an external website or app, third-person terms like 'it' or 'the' are 
better choices.

Example: Instead of 'our attraction', use your attraction's name or use 'it'

1.1.2 Things to avoid in your description

• Meeting your customer’s expectations is key. Unless you have third-party 
validation (e.g. won an award from a recognised authority), don’t claim to be the 
best at something.

• Avoid writing the whole sentence in capital letters.

Avoid using ALL CAPS

Avoid over-promising

Example: 

Example: 
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1.2 Examples of good descriptions

Thoughtfully-equipped, every room gives you access to free Wi-Fi — perfect for 

Try:

Original description:

Road, within a few minutes to most 
attractions. Rooms are well-equipped. 

Example 1

Areas of improvement:
• The description should be more

precise about how close the property

• A list of features does not promote why
a visitor should choose your business

• As the content will be used outside of your
website and social channels, write in the third 
person, i.e. use 'TIH Hotel',  instead of the 

360-degree views of the city. Its garden-inspired menu consists of various fruity and 

Try:

Areas of improvement:
•
•

does not emphasise why a visitor should
visit this bar

Original description:
GG is a rooftop bar with the best 

downtown. Ladies night are on 

Example 2
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02.How to make your listing
stand out with great photos

2.1 What makes a good photograph on TIH?
2.1.1 Requirements for photos

•Have landscape 
orientation and
follow a ratio of 4:3

•
exceed 20MB

• Image resolution of at 
least 1000 x 667 pixels

•Photos must be In

over another.
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2.1.2 Choose good quality photos

• Demonstrate interesting activities that the average visitor can participate in
• Capture scenic views at dawn, dusk or nightfall—depending on when your 

establishment is most popular with visitors
• Inspire visitors by creating iconic photo spots 
• Frame your location from creative photography angles

• You can add up to 10 photos for each TIH listing. Tell a story with your photos by 
adding at least 4 photos.

Show a variety of photos

Show your location at its best

Example: A hotel can start by showing the building's exterior and landscape. 
Next, show photos of the hotel's best amenities. Include images of guest 
rooms, especially if rooms come with a view. Lastly, feature souvenir shops, 
restaurants, or other unique aspects of the hotel.
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2.1.2 Things to avoid in your photos

Avoid using logos

• Avoid uploading distorted or blurred images. Low resolution images give 

• If taken outdoors, use photos taken on sunny days. Avoid using gloomy photos with 
rain or cloudy skies.

• A logo by itself is not a photo and should not be uploaded to TIH.

Avoid blurriness

Avoid bad weather

Optimising Your Listing
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2.2 Examples

　　High image resolution and clarity
　　Composition focused on the landscape

　　
　　

Good Photo

Bad Photo

Example 1

Example 2
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Title

Overview

Tag

• The title should be the name of the point of interest/name of your business

• Provides a summary to help visitors understand the main points of your listing
• Consists of 1–2 sentences, including features that best describe your product 

or experience

• Only select tags that are relevant to your business

03.How to build 
an impactful listing

An excellent and comprehensive listing should include the following:

Example: 

Example:
Avoid selecting irrelevant tags such as 'Fun, People, Landscape'.
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• Address of your point of interest

• Contact information of your business including contact number, website and email

• Additional information regarding your listing that allows visitors to better plan their 
trip or visit

Media

• Only upload high-resolution images and videos
• Refer to Pg 22–24 of this guide for tips on how to take great photos

• A detailed description of your business or point of interest, including the key features 
or selling points

• Refer to Pg 17 of this guide for tips on how to write a great description

Description

Location

Contact details

More information

Example: Amenities in your hotel, type of cuisine in your restaurant, etc
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Example of a listing on TIH:

Additional 
Information

Contact info

Media

Location

Overview

Description

Title

Tags
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